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INTRODUCTION 

ABOUT TRI 

communityNet is a Project of TRI Community Exchange Inc (TRI). 

We provide training, resources, information and support to the community services sector in Penrith, 

Hawkesbury and Blue Mountains and NSW for IT services. 

 

ω Raising awareness and imparting knowledge that 
empowers communities. Vision 

ω TRI Community Exchange provides training, 
resources and information services.  We help 
community organisations deliver more efficient 
services for the benefit of their communities. 

Mission 

ω Social Justice ς Accessible for all 

ω Share ς Share our knowledge 

ω Responsive ς Responsive to our stakeholders 

ω Our Community ς Connecting networks and 
collaborating 

Values 
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TRI PROJECTS AT A GLANCE 
 

 

 
 
 

IT Training

Workshops held in 
Penrith

Onsite Workshops 
for organisations and 

groups

One-on-one training 
specific to needs

IT Projects

Website 
development

Email IT Support 
Subscription

IT Consultancy

communityNet

News and 
Information Website 
for the community 

sector

Central West and 
Orana Far West HACC 

Project

IT Training for Home 
and Community Care 

services in the 
Central West and 
Orana Far West 

Regions

Website to connect 
HACC services across 
the Central West and 

Orana Far West 
Regions

Multicultural Projects

Nepean 
Multicultural Access 

Project - Increase 
access to CALD 

communities for 
HACC services

Nepean Community 
Care Support Service 
- Increase awareness 

of HACC services 
with CALD 

communitieis

Cumberland/Prospect 
Volunteer Support 

Service

Promote 
volunteering in HACC 

services

Support HACC 
services to engate, 
manage and sustain 

volunteers

Volunteer Research -
want motives 
volunteers to 

volunteer

Self Funded Ageing, Disability and Homecare Recurrent Projects 
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ABOUT COMMUNITYNET 

communityNet is a news, information and resources website for the community sector, with a focus on 

Greater Western Sydney, to share news as well as information about upcoming events, conferences, seminars 

and workshops, training, funding, employment vacancies and web links. communityNet e-news is a weekly 

email alert about new items posted to the site. We also now have a weekly e-news for Hawkesbury and 

Penrith. 

 

  

Updated daily 

Wide Coverage of Service Types 

Interagency Downloads 

Service Promotion for NGOs 

Information for the Community 

Time saving weekly e-news 

Over 2,800 e-news subscribers 

Unique in wide scope of info 

Trusted source of information 

Over 500 page views per day 

Blogs for GWS Regions 
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/haa¦bL¢¸b9¢Ω{ IL{¢hRY 

In collaboration with Penrith NGOs, TRI identified a need for the development of a community-based online 

website that is relevant and useful to both the sector and the community. Funding was obtained from a 

federal government program, Networking the Nation, to develop Westnet 2000, an interactive information 

and resources website for the community sector across the Penrith LGA. The project provided training to 

community organisations to get connected to the Internet, to enable them to use a subscription based intranet 

site. Government funding ceased in 2001 and the project was sustained through subscription only. In 2002, the 

project was renamed communityNet and was made into a public website to ensure equitable access to all 

organisations and the broader community.  

communityNet has continued to grow and evolve since its beginning. Feedback and suggestions from users 

have been taken on board; additional features are added to the website as technology changes (e.g. linking to 

social media, multimedia-rich content, and other interactive components). This is the 3
rd

 evaluation of 

communityNet, the previous evaluations being conducted in 2006 and 2010 and are available for download on 

communityNet (http://www.communitynet.tricomm.org.au)  

  

http://www.communitynet.tricomm.org.au/index.php/about-communitynet#evaluations
http://www.communitynet.tricomm.org.au/index.php/about-communitynet#evaluations
http://www.communitynet.tricomm.org.au/
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SUMMARY OF SURVEY FINDINGS 

 

¶ Survey respondents are primarily NGO workers (61.4%), followed by NSW Government Agency 

workers (17.9%). These percentages are almost identical to those in our 2010 evaluation survey 

findings. 

¶ 58.6% of our audience works in Greater Western Sydney ς an increase of 11.2% from the 2010 survey. 

We believe our partnerships with Western Sydney Community Forum (WSCF) and WESTIR have 

contributed to this significant increase. 

¶ Survey respondents were representative of a wide variety of service types working with a number of 

client groups. The top three client groups/service types remain the same as in our last survey: 

Families & Children (36.5%), People with Disability (35.9%) and Young People (33.9%). 

¶ Most survey respondents are funded by NSW FaCS (29%), ADHC (27.6%) and, interestingly, self-

funding (20.3%). 

¶ The most valuable sections for survey participants are Sector News (71.6%) followed by Training & 

Workshops (69.1%) and Conferences & Seminars (63.3%). These results are very similar to those in 

our last survey. 

¶ Ratings of the quality of information provided by communityNet are very similar to those in the 2010 

ǎǳǊǾŜȅΧ ōǳǘ ƻǳǊ Ψ9ȄŎŜƭƭŜƴǘΩ ǊŀǘƛƴƎ ƛƴŎǊŜŀǎŜŘ ŀŎǊƻǎǎ ŀƭƭ ǘƘǊŜŜ ŀǊŜŀǎΦ 

¶ communityNet saves respondents valuable time in sourcing information best spent on service 

delivery. 

¶ 44.6% of respondents who found training or conferences through communityNet reported these 

experiences led to improved service delivery to their clients. 

¶ communityNet provides respondents with access to information they would not otherwise know 

about. 

¶ The e-ƴŜǿǎ ƛǎ ŘƛǎǘǊƛōǳǘŜŘ ōŜȅƻƴŘ ŎƻƳƳǳƴƛǘȅbŜǘΩǎ ƳŀƛƭƛƴƎ ƭƛǎǘ ŀƳƻƴƎǎǘ ǊŜǎǇƻƴŘŜƴǘǎΩ ƴŜǘǿƻǊƪǎΦ 

¶ 67.8% of survey respondents use communityNet to source resources for their clients. 

¶ 33.5% of survey respondents who have gained information about funding through communityNet in 

order to submit a submission represents a 6.3% increase over the same percentage in the 2010 survey 

¶ communityNet has a positive impact on users, contributing to personal development, improved 

service delivery to clients and the ability to communicate with and resource clients 

¶ communityNet is an effective tool for the sector to promote its services, events, etc., to the 

community. 

¶ wŜǎǇƻƴŘŜƴǘǎΩ ƴŜǘǿƻǊƪǎ Ƙŀve increased as a result of accessing communityNet 

¶ communityNet is useful in highlighting and disseminating both local and big picture issues.  

¶ communityNet is a useful tool for research. 

¶ communityNet is used for finding referral sources for clients. 

¶ communityNet reduces isolation and contributes towards the advancement of networks and 

partnerships. 
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INDIVIDUAL SURVEY QUESTION FINDINGS 

 

As we expected, the majority (61.4%) of communityNet users work in nonprofits, followed by NSW 

Government Agency workers (17.9%). The percentages are almost identical to those in our 2010 evaluation 

survey findings. We are once again pleased with this result, which demonstrates communityNet is reaching its 

main target audiences.
1
 

                                                                 

1
 Total: 104.9%  - some respondents chose more than one option. 18 respondents skipped this question. 
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58.6% of our audience works in Greater Western Sydney ς an increase of 11.2% from the 2010 survey. We 

believe our partnerships with Western Sydney Community Forum (WSCF) and WESTIR have contributed to this 

significant increase.
2
 

  

                                                                 

2
 Total: 109.9%  - some respondents chose more than one option. 

http://www.wscf.org.au/
http://www.westir.org.au/
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22.5% of the total number of survey respondents are members of WSCF. A surprisingly significant percentage 

of respondents (29.6%) were not sure if they are members of WSCF. 

Based on the results of question 2 όά²ƘŜǊŜ Řƻ ȅƻǳ ǿƻǊƪΚέ, 200 out of 326 respondents work in Greater 

Western Sydney. 73 respondents in GWS out of 200 indicated they are WSCF members (36.5%).  We are 

ǳƴǎǳǊŜ Ƙƻǿ Ƴŀƴȅ ǊŜǎǇƻƴŘŜƴǘǎ ǿƘƻ ŀƴǎǿŜǊŜŘ άbƻέ ƻǊ άbƻǘ {ǳǊŜέ ǘƻ ǘƘƛǎ ǉǳŜǎǘƛƻƴ ǿƻǊƪ ƛƴ D²{Φ  

63% 

37% 

Western Sydney Respondents who are WSCF Members 

WSCF Members
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Once again, it is great to see the wide range of client groups and service types covered by our survey 

respondents, demonstrating the breadth of sector topics covered by communityNet. The top three client 

groups/service types remain the same as in our last survey: Families & Children (36.5%), People with Disability 

(35.9%) and Young People (33.9%).
3
 

  

                                                                 

3
 Many survey respondents chose more than one answer. 25 respondents skipped this question. 
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Most survey respondents are funded by NSW FaCS (29%), ADHC (27.6%) and, interestingly, self-funding 

(20.3%), with the remainder being funded by Federal Government Agencies (46.8%), other NSW Government 

Agencies (29.7%) and Local Government (8.3%). 7.9% find the question not applicable to them, and 1.7% do 

not know who funded them.
4
 

  

                                                                 

4
 Many survey respondents chose more than one answer. 36 respondents skipped this question. 
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The results are very similar to those from the 2010 survey. Sector News (71.6%) remains the most valuable 

section for survey respondents, followed by Training & Workshops (69.1%) and Conferences & Seminars 

(63.3%). Resources (60.5%) and Community Events (56.8%) are also highly valued. 

These results show the wide breadth of information curated by communityNet and it is wonderful to see the 

hard work we put into compiling vast amounts of news, resources and events rewarded by its value to its 

audience. 
5
 

Comments such as these demonstrate respondents also found value in promoting their services and events 

through communityNet: 

Advertising our events on your site 

Being able to promote our programs and events 

Promotion of NGO programs 

 

                                                                 

5
 Many survey respondents chose more than one answer. 2 respondents skipped this question. 



Page | 14  

 

 

wŜǎǳƭǘǎ ŀǊŜ ǾŜǊȅ ǎƛƳƛƭŀǊ ǘƻ ǘƘƻǎŜ ƛƴ ǘƘŜ нлмл ǎǳǊǾŜȅΧ ōǳǘ ƻǳǊ Ψ9ȄŎŜƭƭŜƴǘΩ ǊŀǘƛƴƎ increased across all three 

areas!
6
 

Informative / Relevant: 60.9% (56.7% in 2010) 

Accurate: 58.1% (54.7% in 2010) 

Up to date: 59.7% (56.2% in 2010) 

Comments included: 

As a small business on a low income I find this an exceptional resource to know 

what is happening in the Sydney area 

A really valuable way of checking in on one site for a whole range of info 

Great resource 

Invaluable for those of us out in the sticks! 

We love you! 

A valuable independent source of information. 

                                                                 

6
 3 respondents skipped this question. 
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This is by far the best quality and most useful network group we are a member 

of. 

CŀƴǘŀǎǘƛŎ ǊŜǎƻǳǊŎŜΣ ȅƻǳΩǊŜ ǿƻƴŘŜǊŦǳƭ 

The best source of community service info in Sydney 

I used every resource while I worked for local nfp. Now I'm interested in job 

seeking. 

I regularly look forward to reading communityNet and greatly appreciate its 

content! 

You are an invaluable source for information I may otherwise miss 

We are in Far West NSW - this is a vital service - we have nothing like it out here 

to access 

One of my favourite sources of information 
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Sourcing up to date, accurate, relevant information can be very time consuming in a sector that is under 

ǊŜǎƻǳǊŎŜŘ ŀƴŘ ǘƛƳŜ ǇƻƻǊΦ hƴŜ ƻŦ ŎƻƳƳǳƴƛǘȅbŜǘΩǎ ŀƛƳǎ ƛǎ ǘƻ ŀƭƭŜǾƛŀǘŜ ǘƘŜ ǳǎŜ ƻŦ ǘƛƳŜ ōŜǘǘŜǊ ǎǇŜƴǘ ƻƴ ǎŜǊǾƛŎŜ 

delivery by providing a comprehensive resource; therefore it is very satisfying to see this result. 

Comments by respondents highlighted, in particular, the time saving value of: 

¶ Having a central place they check for information 

¶ Just one email per week to access news, events and resources 

¶ Not having to search for information themselves 

¶ Avoiding sifting through information that might be out of date or irrelevant 

¶ Information that is regularly compiled and can then be disseminated to colleagues and clients and/or 

included in newsletters 

Comments included: 

I can be assured that I have easy access to the issues affecting the sector through 

one source. 

The sector news is invaluable. It saves me trawling through 5 or 6 websites 

You have everything in one tidy place for us to scan and select rather than going 

to four different reference points 

All the info is in one place - saves me searching through a million websites! 
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!ƭƭ ƻŦ ǘƘŜ ƛƴŦƻǊƳŀǘƛƻƴ ŀƴŘ ǊŜǎƻǳǊŎŜǎ ŀǊŜ ƭƻŎŀǘŜŘ ƛƴ ƻƴŜ ǇƭŀŎŜΣ ƛǘΩǎ ŜȄŎŜƭƭŜƴǘΦ 

It's a one stop shop. 

It saves me the time of having to wade through countless websites, and also 

saves my colleagues a lot of time. 

One place to go for upcoming conferences/training/workshops that are relevant 

therefore less time searching for where to present our information. 

Frees up time and helps choose the appropriate resources. Also avoids wasting 

time on resources that are out of the area or no longer in service. 

None of us have time to spend researching so it helps us keep up to date in a very 

busy workplace 

One email to read and then can click on the areas that are relevant - rather than 

sift through single emails. 

If can get my news in one place I don't have to spend so much time looking for 

info in other places. 

Being able to search one site rather than multiple sites allows more time for 

other work / projects 

Having to spend less time to access current news/info frees up time for other 

work/service delivery 

Absolutely, resources help with tender writing, the wide range of sector 

information reduces the number of hours it would otherwise take to track this 

info down. 

It is a one stop shop for current info and events, that I can use personally, 

academically, professionally. 

Community sector related information in GWS makes it easier to keep an eye on 

what's happening in the region 

I disseminate information to the appropriate staff members of my organisation 

which saves us all time in sourcing info, funding and training opportunities 

Info at my fingertips- collated in an email-can hare with coworkers, teams. 

It helps us to compile our own newsletter 

As community development workers my email fills up each day with the same 

flyer circulating through multiple networks, I often hit 'delete' on a lot of them 

without even opening them: I know that by having the community net newsletter 

there is one email I can read that will have everything I need to know so I set 

aside about half hour every week when it arrives to check all the links and update 

ǘƘŜ ŘƛŀǊȅ ŀƴŘ LΩƳ always pleased to see that as usual communityNet has been 

getting all the same emails as me and collated them into one easy read format. 
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communityNet aims to provide links to quality professional development opportunities that strengthen the 

sector and contribute to excellence in service delivery. We are very pleased to see that 44.6% of survey 

respondents who attended training or conferences they found through communityNet indicated this led to 

improved service delivery to their clients, and their comments expanded on the benefits.
7
 

Comments included: 

Our staff access a lot of training that is located on your site 

Hawkesbury Community Interagency. I wanted to find out about this and it was 

great being able to access this on CommunityNet. 

Training and workshops have been excellent. 

I find out about training that myself or others might go to for work, it saves me 

time and the variety is great as I don't have time to go looking for training of 

such variety 

                                                                 

7
 3 respondents skipped this question. 
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I attended GLBTU training and it really helped me to recognise what our 

organisation was not doing to support this group - it gave me fresh eyes on our 

organisation. 

Attended Bullying workshop and implemented some strategies into the school 

following this 

A conference held in Parramatta was flagged in communityNet - I raised this 

with my Manager - she attended and reported it was highly relevant to our 

organisation's activities in the area of community housing 

Learned new skills to improve service delivery 

It has been a good way for me to find professional development opportunities, 

including training in cultural competency, which is critical for any community 

services workplace. 

I have attended a number of training programs, which I identified as relevant to 

my job, by viewing training calendars from this newsletter. 
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The communityNet team is always on the lookout for resources that service providers can pass on to clients. 

We are glad that so many of the survey respondents find them relevant and useful. 67.8% of survey 

respondents use communityNet sometimes, often or regularly, to source resources for their clients.
8
 

The comments reflect the wide variety of client groups and service types we cover at communityNet. 

Examples from the Comments included: 

Aboriginal resources 

CALD mental health resources or support groups 

aƻǘƘŜǊǎ ƎǊƻǳǇǎκ ŎƘƛƭŘǊŜƴΩǎ ŜŘǳŎŀǘƛƻƴŀƭ ŜǾŜƴǘǎ 

Information about Trauma focused resources for schools 

D & A resources, CALD resources and help with housing 

Information regarding local services 

Resources for my students - I'm confident that resources are from reliable 

sources. 

                                                                 

8
 2 respondents skipped this question. 
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Upcoming events and groups 

I send out to a team the best resources for our clients and we do use them 

A link will often lead to a dvd, or book/booklet or CD or published item that is 

available for free - so I order one for each of our 7 branches. I have done this 

several times in the past. 

Looking After Me for people with a disability about their rights. 

I've found an elder abuse line info on the communityNet 

Sometimes information is useful for inclusion in our quarterly newsletter to our 

tenants. 

I pass on valuable information about other organisations, job vacancies and 

training to all of my clients 

Found out through community net about cookbooks written for people with 

disabilities. These would also be useful for our client group of people with mental 

illness, particularly those with English as a second language. 

I would use some form of information out of every edition of community net 

either to give directly to clients or other service providers. 

Provide employment information to students also recommend that students link 

in to Community Net as reliable community sector information readily available 

I found the Working with parents with mental illness resource, which I have given 

to other staff and clients. 
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Survey respondents certainly were divided on this question! The percentage of 33.5% of survey respondents 

who have gained information about funding through communityNet in order to submit a submission 

represents a 6.3% increase over the same percentage in the 2010 survey. 

The question would have been non-applicable to a fair number of respondents (e.g. Government Agency 

workers, private companies, volunteers, etc).  In addition seeking and applying for funding may not be part of 

the role of the majority of respondents.
9
 

 

  

                                                                 

9
 9 respondents skipped this question. 
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We thought this would be a difficult aspect for respondents to measure so we are very pleased that almost 

half of respondents find their networks have increased through the use of communityNet.  One of our aims is 

to assist with the increase of networking amongst differing and varied sectors (e.g. NGO, Government, 

Educational/Academic, Broader Community, Private, etc).
10

 

Comments included: 

After hearing about seminars or forums where I may not have been invited 

otherwise, I have been able to meet new key people in the local area. 

Yes - it's an excellent way of increasing networks 

By attending a training advertised I met legal and social workers providing 

service in our area that I was not aware of 

Found other organisations we didn't know existed to refer our clients to. 

Accessing minutes of meetings and other information for a local network I am a 

member of. 

Know who else is out there and make links always a benefit to all 

                                                                 

10
 9 respondents skipped this question. 
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Accessing interagency documents has been very useful. 

Through being made aware of community events via communityNet I have 

attended many functions and made contacts through networking. I may not have 

been made aware of these services if not for communityNet 

Provided information on meetings and interagencies and given me the 

opportunity to connect further with other sectors. 
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communityNet positive impacts in order of impact for survey respondents (highest to lowest):
11

 

¶ Contributing to personal development 

¶ Improved service delivery to clients 

¶ Communicating with and resourcing clients 

¶ Building of peer connections and networks 

¶ Promoting their services/organisations 

¶ Accessing funding 

¶ Finding a job 

  

                                                                 

11
 3 respondents skipped this question. 
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RESPONSE TO FEEDBACK 

A number of survey respondents took the opportunity to give us feedback and suggestions for which we are 

very grateful and which we would like to address: 

DESIGN 

άI find the layout/format of the email too crowded and not so easy to read, so it 

takes longer than it should to find information relevant to me.έ 

άThe new format seems to take longer to access.έ 

άPerhaps a way of shortening the number of "clicks" to get through to some 

pages - I'm fine with finding things myself but I have heard others say there are 

too many points of navigation in some areas of the site.έ 

άSite can sometimes be too busy. Too much on it and seems overwhelming.έ 

άMake the emails clearer, larger font, easily readable headingsέ 

ά¢Ǌȅ ŀƴŘ ƳŀƪŜ ƛǘ ǎǇŜŎƛŦƛŎΣ L ǎƻƳŜǘƛƳŜǎ ƎŜǘ ƭƻǎǘ ǿƛǘƘ ŀƭƭ ǘƘŜ ƛƴŦƻǊƳŀǘƛƻƴέ 

We do try to organise the e-news and the website in as logical and user-friendly way possible as we can ς but 

we do understand people process information in many different ways, and therefore for every comment that 

praises the design there will be another who is not happy with it. We are constantly looking to improve our 

design, but we are also aware that any changes will make navigation easier for some, harder for others. 

We strongly recommend e-ƴŜǿǎ ǎǳōǎŎǊƛōŜǊǎ ǘŀƪŜ ŀŘǾŀƴǘŀƎŜ ƻŦ ǘƘŜ ά¢ŀōƭŜ ƻŦ /ƻƴǘŜƴǘǎέ links to easily navigate 

to the section of their interest. 

GEOGRAPHICAL COVERAGE 

άWould like to see more Campbelltown events though but that's not up to you.έ 

άThe only limitation for us is the WS focus when our focus is Statewide. We do 

find lots of info relevant to Statewide though ad understand the WS focusέ 

άInclude more for the NSW Central Coast Hunter Regionsέ 

άIt would be great if the events are not Western Sydney centric, though I 

understand it could be overwhelming to go beyond that boundary.έ 

ά.Ŝ able to cast your net wider - across NSW so there is one point for all of this 

information - this would be wonderfulέ 

Yes, it would! It is a question of resources. communityNet does have a Greater Western Sydney focus through 

our partnerships with WSCF and WESTIR. We welcome, encourage, and seek further partnerships to expand 

our geographical coverage. 

! ƭƻǘ ƻŦ ƻǳǊ ŎƻƴǘŜƴǘ Ŏŀƴ ōŜ ŎƭŀǎǎƛŦƛŜŘ ŀǎ άōƛƎ ǇƛŎǘǳǊŜέ ƴŜǿǎ ŀƴŘ ǊŜǎƻǳǊŎŜǎΣ ŀƴŘ ǿŜ ŀǊŜ ƎƭŀŘ ǳǎŜǊǎ Ŏŀƴ ǘŀƪŜ 

advantage of this, wherever their location. 
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PROMOTION 

άPerhaps produce a flyer that could be taken to the interagencies or distribute 

via the group mailing lists on what it is and quick easy steps on how to get 

information on the net.έ 

άaaybe more promotion but not sure how to go about this - in order to recruit 

new members but also so more people are aware of the agencyέ 

άPromote yourselves more. It's a great resource and has relevance for all NSW, 

and could expand the reach, and maybe get people to pay for advertising, or 

through events, etcέ 

Thank you for those useful suggestions. We are mindful of a need to promote more and are working on it. 

We do offer opportunities for paid advertising for private companies, as well as paid job ads for employment 

vacancies. Our rates are very reasonable, so please do see our Advertise page on communityNet for more 

information. 

CONTENT 

ά²ƻǳƭŘ ƭƛƪŜ ƳƻǊŜ ƳŜŜǘƛƴƎ ƳƛƴǳǘŜǎ ŦǊƻƳ ŦƻǊǳƳǎΣ ƛƴǘŜǊŀƎŜƴŎȅΣ ŜǘŎΦ bƻƴŜ ŦǊƻƳ 

.ƭǳŜ aƻǳƴǘŀƛƴǎΦέ 

We would too! All Interagencies in Greater Western Sydney are encouraged to store their documents on 

communitynet ς it is a free service. Just contact us and we will arrange it. As for Blue Mountains Interagencies 

information, please contact Mountains Community Resource Network (MCRN) 

άΧƳƻǊŜ ƛƴŦƻǊƳŀǘƛƻƴ ƻƴ ȅƻǳƴƎ ǇŜƻǇƭŜ ŀƴŘ ȅƻǳǘƘ ƛǎǎǳŜǎΦ /ǳǊǊŜƴǘƭȅ ƛǘϥǎ ǳƴŘŜǊ 

children and families but I think there should be a separate section for 

ƻǊƎŀƴƛǎŀǘƛƻƴǎ ǿƘƻ Ƨǳǎǘ ǿƻǊƪ ǿƛǘƘ ȅƻǳƴƎ ǇŜƻǇƭŜΦέ 

Thank you for that, we agree. In the next few weeks we will be changing the categorising of Sector Specific 

News and local blogs e-news e.g. instead of one category for Families/Children/Young People we will have 

Families & Children and Young People as two separate categories. 

 άMore training and seminar news.έ 

άMore training in self-care for the professional to avoid burn-out of our health 

workers.έ 

We are always looking for good training opportunities to list ς anyone reading this who offers training of 

interest to nonprofits, please do contact us to list your events. 

άProvide information that is more relevant to me (but don't ask me how you 

would do that!)έ 

UmmΧ ƴƻǘ ǎǳǊŜ ŜƛǘƘŜǊΗ 

http://www.communitynet.tricomm.org.au/index.php/advertise
http://www.mcrn.org.au/
http://www.communitynet.tricomm.org.au/index.php/submit-content
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άaore job opportunitiesέ 

²Ŝ ŀǊŜ ǿƻǊƪƛƴƎ ƻƴ ƛǘΧ ǎǘŀȅ ǘǳƴŜŘΦ 

άPossible expansion of archival capacity to enhance ability to research a topicέ 

άtǊƻōŀōƭȅ ǘƘŜ ƻƴƭȅ ǇǊƻōƭŜƳ LΩve ever encountered is that your links etc 'time out' 

after a while so occasionally when I want to go back to an old newsletter the 

item is no longer there.έ 

News articles are unpublished after one month, for copyright reasons, as well as for keeping the News section 

fresh. 

Information about Resources, including IT Resources, is archived for one year ς please see the archives on the 

website. If you need assistance finding these, please contact us.  Maintaining a clearing house is not within 

¢wLΩǎ ŎŀǇŀŎƛǘȅ ŀǘ ǇǊŜǎŜƴǘΦ 

άQuiz organisations on level of IT use and need area, in the hope of offering 

ongoing IT confidence workshopsέ 

άaƻǊŜ ǘǊŀƛƴƛƴƎ ƛƴ ŀǎǇŜŎǘǎ ƻŦ L¢Σ ƪŜŜǇƛƴƎ ǳǇ ǿƛǘƘ ǘŜŎƘƴƻƭƻƎƛŎŀƭ ŎƘŀƴƎŜǎ ƛƴ ǘƘŜ 

ƛƴŘǳǎǘǊȅέ 

ŎƻƳƳǳƴƛǘȅbŜǘΩǎ ǇŀǊŜƴǘ ƻǊƎŀƴƛǎŀǘƛƻƴΣ ¢wL /ƻƳƳǳƴƛǘȅ 9ȄŎƘŀƴƎŜ LƴŎΣ ǇǊƻǾƛŘŜǎ L¢ ǘǊŀƛƴƛƴƎ ŦƻǊ ǘƘŜ ǎŜŎǘƻǊΦ tƭŜŀǎŜ 

contact our IT Team Leader. 

άSeparate health related / clinical topics so these are searchableέ 

We would love to have even more categories, but we are already quite encyclopaedic and some users find it 

difficult to navigate the e-news/website even with the current structure. 

άaore promotion of NFP organisations to help us share the good work we doέ 

Great idea! We welcome your good news stories ς at this stage we are only able to publish those in our 

Greater Western Sydney blogs, so if you are in GWS and want to share, please do, and it is FREE. 

άWe concentrate on Heritage and promoting history, it would help if sources for 

this funding was advertised.έ 

Thank you, we will keep an eye out! 

άThere is probably no need to provide such detailed descriptions of events and 

publications. A title and two to three sentence synopsis and link would save the 

compilers time and be sufficient to direct people to the appropriate itemsέ 

Thank you, we did switch to this format for our Sector Specific News to reduce compiling time. 

 

mailto:ittraining@tricomm.org.au
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ADVERTISING 

άIt would be good if you let sole traders like myself who earn low incomes to 

advertise my work on communityNet.έ 

communityNet is not funded - income generated through our advertisers is a vital part of keeping 

communityNet going. We are aware that small businesses do not have big budgets. We believe our rates are 

very reasonable, especially considering the large audience an advertisement will have - e.g. $60 incl. GST for 

private businesses for a listing. 

SURVEY 

άRe this survey, Q 13 is difficult to answer because the ratings are backwards and 

also unclear how ratings work. E.g. does selecting '1' mean no impact/neutral, or 

does it mean a negative impact?έ 

Sorry about the confusion, will keep this in mind for next survey. 

άThe interface for this survey was not as good as survey monkey!έ 

This was a Survey Monkey survey ς only the link was changed. We welcome suggestions on survey design for 

our next evaluation. 

OTHER 

ά{ŜǊǾƛŎŜ ƛƴŦƻǊƳŀǘƛƻƴ ǿƘƛŎƘ ǿŜ ƘŀǾŜ ǇǊƻǾƛŘŜŘ Ƙŀǎ ƴƻǘ ōŜŜƴ ƛƴŎluded in the service 

ŘƛǊŜŎǘƻǊȅέ 

communityNet does not have a service directory, so we are unsure which information has not been included. If 

we have missed one of your emails or content submissions, we apologise, so do give us a nudge if we have 

missed something. 

άL ƘŀǾŜ Ǉǳǘ ǇƻƻǊ ƻƴ ƛƴŦƻǊƳŀǘƛƻƴΣ ƻƴƭȅ ōŜŎŀǳǎŜ Ƴƻǎǘ ǘƛƳŜǎ ƛǘ ƛǎ ƎƛǾŜƴ ƻǳǘ ƻƴŜ Řŀȅ 

ōŜŦƻǊŜ ǘƘŜ ŜǾŜƴǘ ƻǊ ŎƻǳǊǎŜΣ ǎƻ ǊŜŀƭƭȅ ƛǘΩǎ ƴƻǘ ǿƻǊǘƘ ȅƻǳǊ ǿƘƛƭŜ ǎŜƴŘƛƴƎ ƛǘ ŀǎ ǿƛǘƘ 

ǿƻǊƪΣ ƛǘ ƛƳǇƻǎǎƛōƭŜ ƴƻǘ ǘƻ Ǉƭŀƴ ƛƴ ŀŘǾŀƴŎŜΦέ 

ώΧǇƭǳǎ ǎŜǾŜǊŀƭ ƳƻǊŜ ŎƻƳƳŜƴǘǎ ŀƭƻƴƎ ǘƘŜ same lines under other Questions, we 

are assuming from the same source ς please correct us if we are wrong] 

The e-news never lists events happening the next day ς the e-news only lists events added to communityNet 

during the past week, and we are very mindful about not including events that are happening in 1-3 days (with 

rare exemptions when we are particularly asked to do so by an organisation).  

communityNet (the website itself) lists items in each event category chronologically, so naturally, events that 

might be happening tomorrow will be at the top of the list. However these events would have been placed on 

the website weeks before (often months in advance), and included in the e-news at the time they were listed.  
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If you are not subscribed to the weekly e-news, we recommend you do, as this will show you the events as 

they are listed. 

ά{ǳǇǇƻǊǘ ƎǊƻǳǇ ƭŜŀŘŜǊǎ ǘƻ ƪŜŜǇ ǘƘŜƛǊ ƎǊƻǳǇ Ǉƻǎǘǎ ǳǇ ǘƻ ŘŀǘŜΦ DŜǘ ǿƻǊƪŜǊǎ ǘƻ ¦{9 

ŎƻƳƳǳƴƛǘȅbŜǘ ǊŜƎǳƭŀǊƭȅΦέ 

Group posts as in Interagencies documents? We do encourage Interagencies to keep their sections up to date, 

but once we hand over the section to the interagency it is not up to us to keep it updated. We will endeavour 

to keep reminding them! 

άtŜǊƘŀǇǎ ǘƻ ōǊƻŀŘŜƴ ǘƘŜ ƳŜƳōŜǊ ōŀǎŜ ǘƻ ƛƴŎƭǳŘŜ ƭƻŎŀƭ ǊŜǇǊŜǎŜƴǘŀǘƛǾŜǎ ƻŦ ǎǇŜŎƛŦƛŎ 

ƎǊƻǳǇǎ ƻǊ ƳƛƴƻǊƛǘƛŜǎ ǘƻ ƛƳǇǊƻǾŜ ŎƻƳƳǳƴƛŎŀǘƛƻƴέ 

communityNet is not membership-based (although we do encourage voluntary subscriptions to our e-news 

service). However this suggestion sounds intriguing, and would love to discuss further if you would like to 

contact us. 
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PRAISE 

So many of you warmed our geeky little hearts with your praise and encouragement. We do not often get the 

opportunity to get out of the office and interact face to face with you ς so these surveys are mostly the only 

ǿŀȅ ǿŜ ƘŀǾŜ ƻŦ ΨǎŜŜƛƴƎΩ ǘƘŜ ƘǳƳŀƴǎ ōŜƘƛƴŘ ǘƘŜ ǎŎǊŜŜƴǎΦ ²Ŝ ŀǇǇǊŜŎƛŀǘŜ ƛǘΗ  

We understand that everyone is really busy and when designing the survey questions we try and make it as 

easy as possible to answer using tick boxes wherever possible.  We were astounded to see the increase this 

year in the number of respondents taking the time and effort to provide written responses as well in the 

comments section (for all Comments, see Appendix A). 

¢ƘŜ ŦƻƭƭƻǿƛƴƎ ŀǊŜ ŎƻƳƳŜƴǘǎ ŦǊƻƳ ǘƘŜ ΨWhat suggestions do you have that may help us to improve our 

service?Ω ǉǳŜǎǘƛƻƴΦ  

Keep doing what you are doing, a great site, need to be funded 

I can't think of anything that could improve it, as I think you are doing a great job 

Keep up the excellent work you do. Thanks. 

LǘΩǎ ƎǊŜŀǘΣ ƪŜŜǇ ƛǘ ǳǇΣ ¢Ƙŀƴƪs!!!!!  

Keep up the good work, I enjoy receiving you emails 

I think you are doing an excellent job! 

LǘΩǎ ŀ ƎǊŜŀǘ ǉǳƛŎƪ ƻǾŜǊǾƛŜǿ ƻŦ ǿƘŀǘ ƛǎ ƘŀǇǇŜƴƛƴƎΗ 

You're doing a great job, many thanks! 

Keep up the good work. Thanks for all the hard work that goes into maintaining 

communityNet 

Just keep doing what you are doing for volunteer run organisations such as us 

Just keep up the good work 

I find it an excellent resource 

Keep up the good work! I'm sure you have resources on your site which I haven't 

gotten to yet! 

Keep it going, it's brillliant! 

You do a great job in constructing this very useful information resource. If only I 

had more time to use more fully! 

I like communityNet very much! 

Very happy with the service 

The website is easy to use and navigate. Thanks for the hard work 

Keep doing what you do you are a great resource to have thank you 
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Keep up the great work 

Keep it up! thank u u r wonderful xxoo 

I think it is a well designed site, easy to quickly look at & then if you need more 

details you can access easily. 

Keep going 

Keep it as is ς ƛǘΩǎ ŀ ƎǊŜŀǘ ǊŜǎƻǳǊŎŜ ŀƴŘ ǘƘŜ ŀƴƴǳŀƭ ŦŜŜ ƛǎ ǾŜǊȅ ǊŜŀǎƻƴŀōƭŜΦ ¢Ƙŀƴƪǎ 

for the resource! 

Such is the value of communityNet, if funding is an issue I am more than willing 

to contribute a subscription fee. Current format with sector news is very much 

appreciated - I am hard pressed to suggest any further improvements! 

This site is amazing and extremely valuable 

It is an excellent service and well regarded by people who use it, well beyond 

Western Sydney 

Love it - thanks for making it so accessible. 

Perfect the way you are. 

I think you're doing a great job 

I do allow myself time each week to go right through your weekly digest and 

often flick items over to other staff. Keep up the great work 

We use communityNet mostly to promote out service and its been a very useful 

promotional tool for us. 

I find communityNet a valuable resource and I look forward to receiving it. 

Keep on doing the great job you have been doing. 

This is the most useful newsletter from all sector newsletters, I have found the up 

to date news, and the arrangement of news to be very user friendly. 

Appreciate all that is done 

Question 13 should also include the option of selecting the invaluable service you 

provide in listing up-to-date publications in differently themed areas. This adds to 

my awareness and knowledge as a government employee implementing 

education policy. I often share some of the resources with my colleagues - I 

would give this option a 10! I find it very reliable, too. 
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APPENDIX A: COMPLETE LIST OF COMMENTS  

 

 



Page | 34  

 

 



Page | 35  

 

 



Page | 36  

 

 


