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INTRODUCTION

ABOUT TRI

communityNet is a Project of TRI Communitghgxge Inc (TRI).

We provide training, resources, information and support to the community services sector in Penrith,
Hawkesbury and Blue Mountains and NSW for IT services.

wRaising awareness and imparting knowledge that
empowers communities.

Vision

wTRI Community Exchange provides training,
resources and information services. We help
community organisations deliver more efficient
services for the benefit of their communities.

wSocial Justice Accessible for all
wShareg Share our knowledge
Va| ues wResponsive Responsive to our stakeholders

wOur Community, Connecting networks and
collaborating
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TRI PROJECTS AT A GLANCE

Central West and

Cumberland/Prospeg

IT Training

Workshops held in
Penrith

Onsite Workshops
for organisations ang
groups

Oneon-one training
specific to needs

IT Projects

Website
development

Email IT Support
Subscription

IT Consultancy

Self Funded

communityNet

News and
Information Website|
for the community
sector

Orana Far West HACE Multicultural Projects
Project

IT Training for Homg
and Community Carf
services in the
Central West and
Orana Far West
Regions

Website to connect
HACC services acro

Orana Far West
Regions

Nepean
Multicultural Access
Project- Increase
access to CALD
communities for
HACC services

Nepean Communit
Care Support Servide
- Increase awarenesp
of HACC services
with CALD
communitieis

Volunteer Support

Service

Promote
volunteering in HAC
services

Support HACC
services to engate,
manage and sustai

volunteers

Volunteer Research
want motives
volunteers to

volunteer

Ageing, Disability and Homecare Recurrent Prgject
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ABOUT COMMUNITYNET

communityNet is a newspformation and resources website for the community sector, with a focus on
Greater Western Sydney, to share news as well as information about upcoming events, conferences, seminars
and workshops, training, funding, employment vacancies and web links. coityNet enews is a weekly
email alert about new items posted to the sit&e also now have a weeklynews for Hawkesbury and

Penrith.

Submit Content Advertise Subscribe

Home Resources 1T News Events

Jobs

communit tri
e i

Become a Partner

Our Partners

GWS News Interagencies.

Updated daily

Gold Partner Lunch and Information for Older People
from Filipino Backgrounds - 27 Aug
2013, Regentville

Wedn:

westen sydney,
community forum

Read latest WSCF Forum Flash
Read latest WSCF HACC Flash
WSCF Training Calendars

Lunch and Information for Older People fiom
Filipino Backgrounds

27 August 2013, 11.30am-2.30pm
Nepean Food Senices, 16 Jeanette

Read more

Submit Content

Click here to promte your jobs,
senices, resources and events on

Improved accessibility across Western
Sydney: WSCF wants your input

:

(| The design of conventional mass transit sets

communityNet

1215:3

About communityNet

minimum walking distances to Public
About TRI Transport at 400m in the peak and 800m at

Contact Us other times.

Read more.
Volunteering Support

Volunteering News

Working with Interpreters [for HACC
Funded Services] - 4 Sep 2013, Penrith

Volunteering Resources

Want to Volunteer?

Latest Jot

Family Support - Regional
Advisor, Motor Neurone

Disease Association of NSW
(MND NSW), Penith..

Wed

Multicultural Access Project (MAP), TRI
Community Exchange Inc

Working with Interpreters

4 September 2013, 9.30am-11.30am

(%]

Read more

Administration Officer, TRI

Community Exchange Inc, (%] . ) i
Penrith Bendigo Bank Community Banking
Orana Far West Coordinator s S = o
and Casual IT Trainer, TRI Community Bank® is an exciting concept that
Communty Exchangs inc; [ LENNTERYN  con o communties with a way o take
Penrith...

Bank control of the situation themselves and secure
Transition Workers, long-term branch banking and access
Community Restorative &
Centre (CRC), Parramatta. Read more

General Manager - Disability
Services, N.I.L.C. Inc,
Penrith..

“ Pilot: New Integrated Service Model for

People with Mental Health Needs EOI

for Tender Pre-registration - NSW

« Police Open Day - 7 Sep Health

2013, Faireld W
TR
CRENRS

B

 Blue Mountains TAFE
N

-

The NSW Government is trialling a new
College Careers Expo -4 9

integrated senvice model for community based
Sep 2013, Wentworth Falls

care and support for adults with mental health

* Healthy Eating Information
Sessions - 20 Aug & 5 Sep
2013, Kingswood

« Fusion Youth Senices
CREATE Holiday Program -
2426 Sep 2013, St Marys

needs. The senice will facilitate a

Read more

Fridge Buyback: residential energy
savings program
we ) =

o How Immigrant and Refugee
‘Women Resist Violence - 29
Aug 2013, Online

Interagency Login

Interagencies: To upload a document,

Giving up an old second working fridge or

2ND FRIDCE
| NOT NEEDED?

upright freezer to Fridge Buyback will save
you around $300 on power bills this year

that's about the same cost as running a

login below. Read more

1 communityNet e-news
[E1 Penrith e-News (PeN)
[F] Hawkesbury e-News (HeN)

Name and Organisation

Email Address

Interagercy Downloads

sul

gy TRICommunity
e

Service Promotion for NGOs

TRIcommunity RT @connectingup:

Webinar: Search Engine

Optimisation (SEO) basics -

hitp:/it co/BkOVBSVIRG #npau

555 - reply

TRIcommunity #Grants to End

#Homelessness - The Mercy
Foundation http:t co/OMVaw\JPtt

1h « reply + et

TRIcommunity TRI Nonprofit

#npau is out! S

Time saving weekly -@ews

3¢ A Stronger Voice For
g, Greater Westem
E - Sydney

/Lke Youlke this.

Over 2,800 enews subscribers

¢ AStronger
2 Voice For
W Greater
Western
Sydney
Whether you
are at school
and looking for
a career path,
a parent hoping
to give your
child the best
| omortunitiesin

r Newsfeeds

Publications : Holyoake winning
entry

Trusted source of information

WMake homelessness an election
priority: Major parties told

CIubGRANTS Committee
Community Representative
Resource Kit

Over 500 page views per day

NSW 2021 - still a long way to
g

CSl Blog : Why doesn't Gen X
join organisations committed to
public service? 15 Aug 2013

Latest Downloads

« Community Care Forum
Agenda 21 August 2013
(Auburn Holroyd Paramatta

Community Care Forum)

« Forum dates 2013 update of
venue locations

(Auburn Holrovd Paramatta
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In collaboration with Penrith NGOs, TRI identified a need for the developmertarheunity-based online

website that is relevant and useful to both the sector and the community. Funding was obtained from a
federal government program, Networking the Nation, to develop Westnet 2000, an interactive information

and resources website fohe community sector across the Penrith LGA. The project provided training to
community organisations to get connected to the Internet, to enable them to use a subscription based intranet
site. Government funding ceased in 2001 and the project was sust#inedgh subscription only. In 2002, the
project was renamed communityNet and was made into a public website to ensure equitable access to all
organisations and the broader community.

communityNet has continued to grow and evolve since its beginning.iée&dand suggestions from users

have been taken on board; additional features are added to the website as technology changes (e.g. linking to
social media, multimedisich content, and other interactive component@is is the 4 evaluation of

communityNet, the previous evaluations being conducted in @a6d 2010 and are

( )
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=A =4 =4 -4 =4

Survey respondents are primarily NGO work@éik 4%) followed by NSW Government Agency
workers(17.9%) Thesepercentages are almost identical to those in our 2010 evaluaigrey

findings.

58.6% of our audience works in Greater Western Sydrayincrease of 11.2% from the 2010 survey.
We believe our partnerships with Western Sydney Community Forum (WSCF) and WESTIR have
contributed to this significant increase.

Survey regondents were representative of a wide variety of service types working with a number of
client groupsThe top three client groups/service types remain the same as in our last survey:
Families & Children (36.5%), People with Disability (35.9%) and Yeoplg F33.9%).

Most survey respondents are funded by NSW FaCS (29%), ADHC (27.6%)rastingite sek

funding (20.3%).

The most valuable sections for survey participants@eetor News (71.6%) followed by Training &
Workshops (69.1%) and Conferen&eSeminars (63.3%)hese results are very similar to those in

our last survey.

Ratings of the quality of information provided by communityNet are very similar to those in the 2010
ddzNSe X o6dzi 2dzNJ WOEOStt SydiQ NIGAy3I AyONBIaSR | ONR
commurityNet saves respondents valuable time in sourcing information best spesérvice

delivery.

44.6% of respondents who found training or conferences through communityNet reported these
experiences led to improved service delivery to their clients

communtyNet provides respondents with access to information they would not otherwise know
about.

TheeySga4 A& RA&GUNROdziSR 0S@2yR O2YYdzyAdebSdiQa YI Af)
67.8% of survey respondents use communityNet to source resources foictiesits.

33.5% of survey respondents who have gained information about funding through communityNet in
order to submit a submission represents a 6.3% increase over the same percentage in the 2010 survey
communityNet has a positive impact on users, cdntting to personal development, improved

service delivery to clients and the ability to communicate with and resource clients

communityNet is an effective tool for the sector to promote its services, events, etc., to the
community

wSa L2 yRSY (awingtéased & Blesult i accessing communityNet

communityNet is useful in highlighting and disseminating both local and big picture issues.
communityNet is a useful tool for research.

communityNet is used for finding referral sources for clients.

communityNet reduces isolation and contributes towards the advancement of networks and
partnerships.
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INDIVIDUAL SURVEY RETION FINDINGS

What best describes you?

200

614 %

150

100

0
NSW Govemnment Worker Private / For Profit WVaolunteer Faderl|
Company Worker Govermnment Worker
Mon-Govermnment Local Govemment Worker Ressarcher/ Student
Organisation (NGO Weorker Other Acadamic

Aswe expected, the majority (61.4%) of communityNet users work in nonprofits, followed by NSW
Government Agency worke(47.9%). The percentages are almost identical to those in our 2010 evaluation

survey findingsWe are once again pleased with this result, which demonstrates communityNet is reaching its
main target audiences.

! Total: 104.9% some respondents chose more than one opti8.respondents skipped this question.
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Where do you work?

288 %

126%
W Greater Western Sydney
B Sydney - other
B Regional NSW
B Outside NSW
. A

T4%
25%

586 %

58.6% of our audience works in Greater \'é¢es Sydney; an increase of 11.2% from the 2010 survey. We
believe our partnerships withiVestern Sydney Community Forum (WSand\WESTIhave contributed to this
significan increase?

2 Total: 1099% - some respondents chose more than one option.
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Is your organisation a member of Western Sydney Community Forum
(WSCF)?

225 B No
I Mot Sure

I Yes

478%

Western Sydney Respondents who are WSCF Members

= WSCF Members

22.5% othe total number ofsurveyrespondents are members of WSCREuiprisinglysignificant percentage
of respondents (29.6%) were not sure if they are members of WSCF.

Based on the results of questiors2d 2 K S NB R 2, 2@0 autlef 32@rékpokidents work in Greater
Western Sydney. 73 respondenitsGWSut of 200 indicated they are WSCF memb38.5%) We are
dzy adz2NB K26 Yl yeé NBaALRYRSyGad 6K2 | yasSNBR ab2¢é 2NJ ab2i
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What is your client group / service type? (Choose as many as applicable)

120

100

o

o = 4 o GC m = o W= = o= =
o o = = = Elp =
¢ §§ ¢ § =g F f gz % 5 ) z
F ¥ s IBs3 L E 3 Z§ oF §5°%
= Sz 7 2 %032 8 F O§ gi z e
= o= o = = -
2 £ % o F20 3 z & &% g 28 oRE
F = % 5? E. = 2 Z = £
3 § 23 = T3 F £ g
;o8 " § =
B [
g ﬂ a8 ] -
=

Once again, it is great &ee the wide range of client groups and service types covered by our survey
respondents, demonstrating the breadth of sector topics covered by communityNet. The top three client
groups/service types remain the same as in our last survey: Families & @{B6r8%), People with Disability
(35.9%) and Young People (33.9%).

3 Manysurvey respondents chosaeore than one answel5 respondents skipped this question.
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Who are you funded by? (Choose as many as applicable)

100

i 11 £ z 3§ EFT F2:R 0E E g g

o
R Lo T = =B ﬁ'%% Tt gé & = =
= 2 E = &z 227 §FEE Im = =
z g2 = z gd 83" Fig 3. g ] z
=2 1 L 2 d2 "%z SR i 3 : :
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— = 1] =
;3 i
3 = TF Ta 2
2 =2 o3 2
2 =

=

Most survey respondents are funded by NSW FaCS (29%), ADHC (27,6et¢stingly selffunding
(20.3%), with the remainder being funded by Federal Government Agencies (46tB&NSW Government
Agencies (29.7%) and Local Government (8.3%). fih8%he question notapplicable to them, and 1.7% do

not know who funded thend.

4 Many survey respondents chose more than one ans@@mrespondents skipped this question.
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What sections of communityNet are the most valuable to you? (Choose as many as
applicable)

Te%

—y
F

188%

185 %

— 200 (=] = = = (7 Ty}
E. 08 g ] i £ Y
S 5 s g5 it
s} B = a = =z
20 gz ES @ z g =
7 = = 4 z E
Sé m - = a g-—'
F g g g F w3
g 7 : 3 g
]
® Z
&

The results are very similar to thoem the 2010 survey. Sector News (71.6%) remains the mosabiau
section for survey respondents, followed by Training & Workshops (69.1%) and Conferences & Seminars
(63.3%). Resources (60.5%) and Community Events (56.8%) are also highly valued.

These results show the wide breadth of informatimratedby communityNetand it is wonderful to see the
hard work we put into compiling vast amounts of news, resources and events rewarded by its value to its

audience?

Gomments such as these demonstrate respondaisofound value in promoting their services and events
through communityNet

Advertising our events on your site

Being able to promote our programs and events

Promotion of NGO programs

° Many survey respondents chose more than one ans@eespondents skipped this question.
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Can you please rate the information accessed through communityNet:

Informative [ relevant

Accurate

B Excellent
H Good

B Yverage
E Foor

H Don't Know

wSadzZ Ga FNB OSNEB AAYAf I NI (2 (K2 ai@crehsgdacioksll thrgem n

areas?

Informative / Relevant: 60.9% (56.7% in 2010)
Accurate: 58.1% (54.7% in 2010)

Up to date: 59.7% (56.2% in 2010)

Comments included:

what is happening in the Sydney area

A really valuablevay of checking in on one site for a whole range of info
Great resource

Invaluable for those of us out in the sticks!

We love you!

A valuable independent source of information.

b3 respondats skipped this question.

As a small business on a low income 1 find this an exceptional resource to know

Page |14
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This is by far the best quality and most useful network group we are a member
of.

CrydGlFadAaO NBaz2dz2NOSsz &2dz2QNBE 62y RSNJF dz
The best source of community service info in Sydney

| used every resource while | worked for local nfp. Now I'm interested in job
seeking.

| regularly look forward to reading communityNet and greatly appreciate its
content!

You are an invaluable source for information | may otherwise miss

We are in Far West NSWhis is a vital servicewe have nothing like it out here
to access

One of my favourite sources of information
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Do you think being able to access news, information and resources from
communityNet saves you time in a way that benefits your service delivery? (e.g.
you have more time for service delivery than you would otherwise)

169 %
[ Yes
I Unsure
A
. No
5B%
738%
3T%

Sourcing up to date, accurate, relevanformation can be very time consuming in a sector that is under
NBE&2dzZNOSR YR GAYS LIR22NXP hyS 2F O02YYdzyAdGebSaiQa | Ava
delivery by providing a comprehensive resource; therefore it is very satisfysegtthis result.

Comments by respondents highlighted, in particular, the time saving value of:

Having a central place they check for information

Just one email per week to access news, events and resources

Not having to search for information themselves

Awiding sifting through information that might be out of date or irrelevant

Information that is regularly compiled and can then be disseminated to colleagues and clients and/or
included in newsletters

=A =4 =4 -4 A

Comments included:

I can be assured that | have easy e to the issues affecting the sector through
one source.

The sector news is invaluable. It saves me trawling through 5 or 6 websites

You have everything in one tidy place for us to scan and select rather than going
to four different reference points

Allthe info is in one placesaves me searching through a million websites!
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lfEt 2F GKS AYyTF2NXIGA2Y YR NBaz2dzaNOSa
It's a one stop shop.

It saves me the time of having to wade through countless websites, and also
saveany colleagues a lot of time.

One place to go for upcoming conferences/training/workshops that are relevant
therefore less time searching for where to present our information.

Frees up time and helps choose the appropriate resources. Also avoids wasting
time on resources that are out of the area or no longer in service.

None of us have time to spend researching so it helps us keep up to date in a very
busy workplace

One email to read and then can click on the areas that are relevattier than
sift through single emails.

If can get my news in one place | don't have to spend so much time looking for
info in other places.

Being able to search one site rather than multiple sites allows more time for
other work / projects

Having to spend less time to accessrent news/info frees up time for other
work/service delivery

Absolutely, resources help with tender writing, the wide range of sector
information reduces the number of hours it would otherwise take to track this
info down.

It is a one stop shop for cuneinfo and events, that | can use personally,
academically, professionally.

Community sector related information in GWS makes it easier to keep an eye on
what's happening in the region

| disseminate information to the appropriate staff members of my oiggtion
which saves us all time in sourcing info, funding and training opportunities

Info at my fingertipscollated in an emaitan hare with coworkers, teams
It helps us to copile our own newsletter

As community development workers my email fills upheday with the same
flyer circulating through multiple networksoften hit 'delete’ on a lot ofhem
without even opening themkinow that by having the community neewsletter
there is one email tan read that will Bve everything | need to know $cet
aside about half hour every week when it arrives to check allrtke &nd update
0 KS RAL Nikvays pieasedo §0¥ that as usual communitgNhas been
getting all the same emails as me and collated them inte easy read format.
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If you've attended any of these events:
training/workshops/conferences/seminars/meetings/forums sourced
through communityNet, do you think attending the event/s has
improved service delivery to your clients?

3b3%

I Yes

121% | haven't accessed events
- through commumityMet

. NA
B Unsure
. o

communityNet aims to provide links to quality professional development opportunities that strengthen the
sector and contribute to excellence in service delivery. We are very pleased to seelt6d of survey
respondents who attended training or conferences thewrfd through communityNet indicated this led to
improved service delivery to their clientand their comments expanded on the benefits

Comments included:

Our staff access a lot of training that is located on your site

Hawkesbury Community Interagencyvdnted to find out about this and it was
great being able to access this on CommunityNet.

Training and workshops have been excellent.

| find out about training that myself or others might go to for work, it saves me
time and the variety is great as | domiave time to go looking for training of
such variety

"3 respondents skipped this question.
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| attended GLBTU training and it really helped me to recognise what our
organisation was not doing to support this groujt gave me fresh eyes on our
organisation.

Attended Bullying workshop and inephented some strategies into the school
following this

A conference held in Parramatta was flagged in communityNetaised this
with my Manager- she attended and reported it was highly relevant to our
organisation's activities in the area of commurtityusing

Learned new skills to improve service delivery

It has been a good way for me to find professional development opportunities,
including training in cultural competency, which is critical for any community
services workplace.

| have attended a numbeaf training programs, which | identified as relevant to
my job, by viewing training calendars from this newsletter.
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Do you source resources for your clients, or resources that help you provide
services to your clients, through communityNet?

154 %
151 %

I Sometimes
B Rarely
m Regularly
I Often

. A

EEE MNever

164 %

627%

3%

The communityNet team is always on the lookout for resources that service providers can pass on to clients.
We are glad that so many tife survey respondents find them relevant and use®.8% of survey
respondents use communityNet sometimes, often or regularly, to source resources for their &lients.

The comments reflect the wide variety of client groups and service tyeesover attommunityNet.

Examples from the Comments included:

Aboriginal resources

CALD mental health resources or support groups

a2iKSNAR 3INRdzZLJAk OKAf RNByQa SRdzOI GA2Yy It S@Syida
Information about Trauma focused resources for schools

D & A resources, CALD resourceshaaid with housing

Information regarding local services

Resources for my studentsI'm confident that resources are from reliable
sources.

) respondents skipped this question.
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Upcoming events and groups
| send out to a team the best resources for our clients and we do use them

A link will ofen lead to a dvd, or book/booklet or CD or published item that is
available for free- so | order one for each of our 7 branches. | have done this
several times in the past.

Looking After Me for people with a disability about their rights.
I've found an aler abuse line info on the communityNet

Sometimes information is useful for inclusion in our quarterly newsletter to our
tenants.

| pass on valuable information about other organisations, job vacancies and
training to all of my clients

Found out through aoamunity net about cookbooks written for people with
disabilities. These would also be useful for our client group of people with mental
illness, particularly those with English as a second language.

| would use some form of information out of every edit@incommunity net
either to give directly to clients or other service providers.

Provide employment information to students also recommend that students link
in to Community Net as reliable community sector information readily available

| found the Workingvith parents with mental iliness resource, which | have given
to other staff and clients.
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Have you gained information about funding opportunities through communityNet
that has helped you to submit funding applications?

B4 %

335%

B Yes
. Mo
A

N3%

Survey respondents certainly were divided on this question! The percentage of 33.5% of survey respondents
who have gained information about funding through commityNet in order to submit a submission
represents a 6.3% increase over the same percentage in the 2010 survey.

The question would have been napplicable to a fair number of respondents (e.g. Government Agency
workers, private companies, volunteers, ett) addition seeking and applying for funding may not be part of
the role of the majorityof respondentsg.

°9 respondents skipped this question.
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Have you / or workers from your organisation increased your networks as a
result of using communityNet?

233%
B Yes
224%
. Mo
A
495%

We thought this would be a difficult aspect for respondents to measure so we are very pleasathibat
half of respondents find their netw&s have increased through the use of communityN@neof our aims is
to assist with the increase of networking amongst differing and varied sectors (e.g. NGO, Government,
Educational/Academic, Broader Community, Private, ]é’tc).

Comments included:

After hearing about seminars or forums where | may not have been invited
otherwise, | have been able to meet new key people in the local area.

Yes- it's an excellent way of increasing networks

By attending a training advertised | met legal and social workeoviging
service in our area that | was not aware of

Found other organisations we didn't know existed to refer our clients to.

Accessing minutes of meetings and other information for a local network | am a
member of.

Know who else is out there and make $igtways a benefit to all

10g respondents skipped this question.
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Accessing interagency documents has been very useful.

Through being made aware of community events via communityNet | have
attended many functions and made contacts through networking. | may not have
been made aware of these sares if not for communityNet

Provided information on meetings and interagencies and given me the
opportunity to connect further with other sectors.
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On a scale of 1 to 10 (with the first option, 10, being the highest and 1 being the
lowest), how has communityNet had a positive impact on your ability to do the
following:

Improve your service
delivery to clients

Communicate with and
resource clients

Promote your
services/organisation

Build your peer
connections & networks

Access funding

Find a job

Contribute to your
personal development

communityNet positive impacts in order of impact for survey respondfritfest to Iowes:t)11

Contributing to personal development
Improved service delivery to clients
Communicating with and resourcing clients
Building of peer connections and networks
Promoting their services/organisations
Accessing funding

Finding a job

=A =4 =4 4 -4 - -4

3 respondents skipped this question.

350

- 10
- 9
- 2
- 7
. 5
. 5
-4
K]
- 2
L
- A
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A number ofsurveyrespondents took the opportunity to give us feedback and suggestions for which we are
very grateful and which we would like to address:

DESIGN

d find the layout/format of the email too crowded and not so easy to read, so it
takes longer than it shoulw find information relevant to me.

GThe new format seems to take longer to access.

oPerhaps a way of shortening the number of "clicks" to get through to some
pages- I'm fine with finding things myself but | have heard others say there are
too many paits of navigation in some areas of the site.

0Site can sometimes be too busy. Too much on it and seems overwhélming.
oMake the emails clearer, larger font, easily readable headings
GENE YR YF{1S Al aLSOAFTAO:T L ¢az2YSiAaysSa 3sSa tza

We do try to organise the-eews and the website in as logical and ub&ndly way possible as we cagrbut

we do understand people process information in many different ways, and therefore for every comment that
praises the design there will be anothwho is not happy with it. We are constantly looking to improve our
design, but we aralso aware that any changesll makenavigation easier for some, harder for others.

We strongly recommend-¢¥ Sg a4 &ddz0 AONRAOSNE GF 1S | Rdihkgidkadilgnadighte 1 KS ¢ |
to the section of their interest.

GEOGRAPHICAL COVERAG

AWould like to see more Campbelltown events though but that's not up t@ you.

GThe only limitation for us is the WS focus when our focus is Statewide. We do
find lots of inforelevant to Statewide though ad understand the WS fécus

dnclude more for the NSW Central Coast Hunter Regjions

At would be great if the events are not Western Sydney centric, though |
understand it could be overwhelming to go beyond that boundary.

& . d@ble to cast your net wideracross NSW so there is one point for all of this
information - this would be wonderfl

Yes, it would! It is a question of resources. communityNet does have a Greater Western Sydney focus through
our partnerships with WSCF amdESTIR. We welcome, encourage, and seek further partnerships to expand
our geographical coverage.

I 20 2F 2dz2NJ O2y iSyid Oly o6S OflFaaiAFASR Fa aoA3d LIAOG dz
advantage of this, wherever their location.
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PROMOTON

oPerhaps produce a flyer that could be taken to the interagencies or distribute
via the group mailing lists on what it is and quick easy steps on how to get
information on the net

G aybe more promotion but not suigw to go about this in order torecruit
new members but also so more people are aware of the agency

oPromote yourselves more. It's a great resource and has relevance for all NSW,
and could expand the reach, and maybe get people to pay for advertising, or
through events, etc

Thank youdr those useful suggestions. We are mindful of a need to promote more and are working on it.

We do offer opportunities for paid advertising for private companies, as well as paid job ads for employment
vacancies. Our rates are very reasonable, so pleasedourAdvertisepageon communityNefor more
information.

CONTENT

G22dzAd R tA1S Y2NB YSSiAy3a YAydzZiSa FNRY TF2Ndzra:z
.t dzS az2dzylil Ayaodé

We would too! All Iteragencies in Greater Western Sydney are encouraged to store their documents on
communitynetc it is a free service. Just contact us and we will arrange it. As for Blue Mountains Interagencies
information, please contactlountains Community Resource Network (MCRN)

GXY2NB AYF2NX¥IFGA2Y 2y @2dzy3 LIS2LX S FyR @&2dziK
children and families but | think there should be a separate section for
2NBHI yAdl GA2ya ¢6K2 2dzad ¢2N)] 6AGK &2dzy3 LIS2L¥X So

Thank youdr that, we agree. In the next few weeks we will be changing the categorising of Sector Specific
News and local blogsmews e.g. instead of one category for Families/Children/Young People we will have
Families & Children and Young People as two sepaedtgaries.

oMore training and seminar newss.

oMore training in seltare for the professional to avoid buout of our health
workersé

We are always looking for good training opportunities todisinyone reading this who offers training of
interest tononprofits, please do contact us to list your events

oProvide information that is more relevant to me (but don't ask me how you
would do that!¥

UnmX y 20 adz2NB SAGKSNH
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G are jd opportunities

2S INB g2NJAy3a 2y AGX &adlre {GdzySRo

oPossible expansion of archival capacity to enhance ability to research & topic

Gt N2ol of & (K¢ eyehcdunteiddPisitiatS/our linkQ etc 'time out'
after a while sooccasionallywhen Iwant to go back to an old newsletter the
item is no longer theré.

Newsarticles are unpublished afteme month, for copyright reasons, as well as for keeping the News section
fresh.

Information about Resources, including IT Resources, is archived for aneplease see tharchives on the
website. If you need assistance finding these, please contadlamtaining a clearing house is not within
¢cwLQa OF LI OAGe i LINBaSyido

0Quiz organisations on level of IT use and need area, in the hope of offering
ongoirg IT confidence workshaps

Gaz2NB GNIAYAYy3I Ay FalLlsSoda 2F Lex (1SSLAyYy3I dzLl ¢
Ay Rdza (i NB ¢

O2YYdzyAtiébSiQa LI NByid 2NEHIFYyA&LFGA2YS ¢wlL /2YYdzyAride 9EC
contact our
0Separate health related / clinical topics so these are searchable
We would love to have even more categories, but we are already quite encyclopaedic and some users find it
difficult to navigate the enews/websie evenwith the current structure.
a are promotion of NFP organisations to help us share the good work &ve do
Great ideaWe welcome your good news storiest this stage we are only able to publish those in our
Greater Western Sydney blogs, so if yoe &r GVS and want to share, please do, and it is FREE.
OWe concentrate on Heritage and promoting history, it would help if sources for
this funding was advertisegl.
Thank you, we will keep an eye out!
GThere is probably no need to provide such detailedrife®ns of events and

publications. A title and two to three sentence synopsis and link would save the
compilers time and be sufficient to direct people to the appropriate gems

Thank you, we did switch to this format for our Sector Specific News teceedompiling time.
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ADVERTISING

At would be good if you let sole traders like myself who earn low incomes to
advertise my work on communityNét.

communityNet is not fundedincome generted through our advertisers & vital part of keeping
communityNetgoing.We are aware that small businesses do not have big budgétsbelieve our rates are
very reasonable, especially considering the large audience an advertisement wildngv®60incl. GST for
private businesses for a listing.

SURVEY

oRe this stvey, Q 13 iglifficult to answer because #ratings are backwards and
also unclear how ratings work. E.g. does selecting '1' mean no impact/neutral, or
does it mean a negative impaét?

Sorry about the confusion, will keep this in mind for next survey.

GThe interface for this survey was not as good as survey mahkey!

Thiswasa Survey Monkey surveyonly the link was changed. We welcome suggestions on survey design for
our next evaluation.

OTHER

G{ SNIBAOS AYT2NX¥I A2y ¢ KA OHfudedidth&derd® LINE JARSR KI
RANBOG2 NE ¢

communityNet does not have a service directory, so we are unsure which information has not been included. If
we have missed one of your emails or content submissions, we apalsgige give us a nudge if we have
missed sorathing.

GL KF@S Lizi LIR2NJ 2y AYyTF2N¥NIGA2yY 2yité 06SOFdzaSs
0ST2NBE (KS S@Syid 2N O2dzZNES> a2 NBILfte AdQa y2¢(
G2N]l X Ad AYLR&a&aAo6tS y2G G2 LIILYy Ay | RGFIyOSoé
OXLIX dza aS@SNI f Y2 Nane heswivddryotier Quedtichy, #e (i K S

are assuming from the same souigplease correct us if we are wrong]

The enews never lists events happening the next ddkie e-news only lists events added to communityNet
during the past week, and we are very minidabout not including events that are happening i3 tlays (with
rare exemptions when we are particularly asked to do so by an organisation).

communityNet (the website itself) lists items in each event category chronologically, so naturally, evénts tha
might be happening tomorrow will be at the top of the list. However these events would have been placed on
the website weeks before (often months in advana@@)d included in the-aews at the time they were listed
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If you are not subscribed to the welgle-news, we recommend you do, as this will show you the events as
they are listed.

G{ dzLILI2 NI 3INRdzZL) £t SFRSNE (2 1SSL) GKSANI INRBdzZLI L2 a
O2YYdzyAtGiéebSG NBIdz | NI & d¢

Group posts as in Interagencies document$® do encourage Interagcies to keep their sections up to date,
but once we hand over the sectida the interagencyt is not up to us to keep it updated. We will endeavour
to keep reminding them!

Gt SNKIF LA G2 OoNRBIFIRSYy GKS YSYoSNIo6lFasS G2 AyOf dzRS
INRdzLJA 2NJ YAY2NRGASE (G2 AYLINRGS O2YYdzyAOlF GA2Yy¢

communityNet is not membershipased (although we do encourage voluntary subscriptions to engves
service). However this suggestion sounds intriguing, and would love to dfsicties if you would like to
contact us.
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So many of you warmed our geeky little hearts with your praisg encouragementWe do not often get the
opportunity to get out of the office and interact face to face with ypso these surveys are mostly the only

gl e S XE&BOXYy2F WKS KdzYl'ya 0SKAYR GKS aONBSyaod 2S5 | LILIN
We understand that everyone is really busy and when designing the survey questions we try and make it as
easy as possible to answer using tick boxes wherever possible. We were astounded toisee#se this
year in thenumber of respondents taking the time and effort to provide written resporaewell in the
comments section (for all Comments, see Appendix A).
¢KS F2fft26Ay 3 | NWhaCsaggestdns dayouthdlB trat ay Belp&#sriprove our
serviceR ljdzSadAz2y o
Keep doing what you are doing, a great site, need to be funded
| can't think of anything that could improve it, as | think you are doing a great job
Keep up the excellent work you do. Thanks.
LiQa 3aINBFGZsNISSLI Al dzllz ¢ Kl y ]
Keep up the good work, | enjoy receiving you emails
| think you are doing an excellent job!
LiQa | aANBFG 1jdza O]l 208SNBASE 2F 6KFG Aa KIFLIWLISYA

You're doing a great job, many thanks!

Keep up the good work. Thanks for all the hard work that goes iaiataining
communityNet

Just keep doing what you are doing for volunteer run organisations such as us
Just keep up the good work
| find it an excellent resource

Keep up the good work! I'm sure you have resources on your site which | haven't
gotten to yet!

Keep it going, it's brillliant!

You do a great job in constructing this very useful information resource. If only |
had more time to use more fully!

| like communityNet very much!
Very happy with the service
The website is easy to use and navigate. Théorkhe hard work

Keep doing what you do you are a great resource to have thank you
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Keep up the great work
Keep it up! thank u u r wonderful xxoo

| think it is a well designed site, easy to quickly look at & then if you need more
details you can access d@gs

Keep going

KeepitasigA 1 Qa F 3INBIG NBaz2dz2NOS FyR GKS | yydz f
for the resource!

Such is the value of communityNet, if funding is an issue | am more than willing
to contribute a subscription fee. Current format with teemews is very much
appreciated- | am hard pressed to suggest any further improvements!

This site is amazing and extremely valuable

It is an excellent service and well regarded by people who use it, well beyond
Western Sydney

Love it- thanks for makingt so accessible.
Perfect the way you are.
I think you're doing a great job

| do allow myself time each week to go right through your weekly digest and
often flick items over to other staff. Keep up the great work

We use communityNet mostly to promote @drvice and its been a very useful
promotional tool for us.

| find communityNet a valuable resource and | look forward to receiving it.
Keep on doing the great job you have been doing.

This is the most useful newsletter from all sector newsletters, |foavel the up
to date news, and the arrangement of news to be very user friendly.

Appreciate all that is done

Question 13 should also include the option of selecting the invaluable service you
provide in listing ugito-date publications in differently therdeareas. This adds to

my awareness and knowledge as a government employee implementing
education policy. | often share some of the resources with my colleagues
would give this option a 10! | find it very reliable, too.
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APPENDIX A: COMPLETIET OF O@MENT {

Appendix A - Comments

Q1. What best describes you?

1 journo Aug 13,2013 11:33 AM
2 Church Not for Profit Worker Aug 6, 2013 10:56 AM
External dispute resolution scheme Aug 5, 2013 3:41 PM
4 Consumer Aug 5, 2013 12:46 AM
5 Practice Manager Jul 31, 2013 4:.05 PM
6 Law and Justice Foundation of NSW (not quite govt) Jul 30, 2013 4:56 PM
7 federal government funded program Jul 30, 2013 2:08 PM
8 aged and community care researcher and writer Jul 30, 2013 1:19 PM
9 own business Jul 24, 2013 10:25 PM
10 Other state govt worker Jul 24, 2013 5:11 PM
11 Job seeker/ community member Jul 24,2013 4:35 PM
12 school counsellor Jul 24, 2013 1:51 PM
S Evaluation & research specialist, NGO Jul 24 2013 10:16 AM
14 NFP Communications and Marketing agency Jul 24, 2013 9:14 AM

15 Parent of someone with a disability and on MC of a not for profit organisation ~ Jul 23, 2013 10:14 PM

16 Not sure what to write Jul 23, 2013 8:59 PM
17 Consultant Jul 23, 2013 8:13 PM
18 Contract trainer / occupational therapist Jul 23, 2013 6:44 PM
19 migration researcher, retired Jul 23, 2013 6:08 PM

Page |33



Q4. Whatis your client group I service type? (Choose as many as applicable)

10
11
12
13
14
15
16
17
18
19
20
21
22
23
24
25
26
27
28
29

Workers of all of the above

Not Sure

Government agency - funding role
general practice

Sport

Volunteer Sector

Ageing, Dementia & Disability
Ageing, Dementia & Disability
carers

sporting organisation

Systemic Advocacy and Policy Development
All of the above

Research

Youth specific (15-19 years)
EIPP

Training & Learning Programs
women

intellectual disability

Information, Issolated people

sex industry workers in NSW

DV

Sector Development

Mental health

The Community Sector in general

mature age workers program

People with mental illnesses and disbailities, older people/ legal services

all of the above

OOHC service

people with disability that impacts on their capacity top make health and

lifestyle decisions

Aug 5, 2013 12:03 PM
Aug 5, 2013 12:46 AM
Aug 1, 2013 10:04 AM
Jul 31, 2013 4:05 PM
Jul 31, 2013 2:55 PM
Jul 31, 2013 12:47 PM
Jul 31,2013 9:17 AM
Jul 31,2013 9:17 AM
Jul 31, 2013 9:09 AM
Jul 30, 2013 6:05 PM
Jul 30, 2013 5:18 PM
Jul 30, 2013 2:38 PM
Jul 30, 2013 2:34 PM
Jul 30, 2013 2:01 PM
Jul 30, 2013 1:59 PM
Jul 30, 2013 1:48 PM
Jul 30, 2013 11:44 AM
Jul 30, 2013 10:46 AM
Jul 26, 2013 10:01 AM
Jul 25, 2013 5:54 PM
Jul 24, 2013 5:21 PM
Jul 24, 2013 5:18 PM
Jul 24, 2013 2:48 PM
Jul 24, 2013 12:22 PM
Jul 24, 2013 12:15 PM
Jul 24, 2013 11:29 AM
Jul 24, 2013 11:26 AM
Jul 24, 2013 9:55 AM

Jul 24, 2013 9:49 AM
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Q4. Whatis your client group I service type? (Choose as many as applicable)

30
31
32
33
34
35
36
37
38
39
40
41
42
43

Peak body for community service organisations

Asylum Seeker

Media - newspapers

People under guardianship
Carers

ADF members and their Families
Carers

Systemic advocacy

anyone on a low or no income
all in community

Anyone can use our services in NSW
History and Heritage

All nonprofits

Maltese-Australian community primarily

Jul 24, 2013 9:48 AM
Jul 24, 2013 9:27 AM
Jul 24, 2013 9:23 AM
Jul 24, 2013 9:23 AM
Jul 24, 2013 9:22 AM
Jul 24, 2013 9:14 AM
Jul 24, 2013 9:03 AM
Jul 24, 2013 8:55 AM
Jul 24, 2013 8:45 AM
Jul 24, 2013 8:35 AM
Jul 24,2013 7:23 AM
Jul 24, 2013 6:35 AM
Jul 23, 2013 8:13 PM

Jul 23, 2013 6:08 PM
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